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„We do not only expect 
recommendations and proposals recommendations and proposals 
from the customer council. We 
also want to present them our also want to present them our 
ideas at an early stage, so that 
we can count on its inputs as we can count on its inputs as 
well as its support. Moreover it is 
important that its important that its 
recommendations lead to real 
and noticeable changes ”and noticeable changes.

Andreas Meyer, CEO SBB
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Valérie Dussex Silvestri, speaker
of the Customer Council for French of the Customer Council for French 
and Italian speaking Switzerland
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Michael Brandenberger, speaker c ae a de be ge , spea e
of the Customer Council for 
German speaking Switzerland
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Topics the customer council dealt with

P i i  d d t li• Pricing and product line
• Sales and distribution

S i• Services
• Security

T t li• Transport policy
• Announcements on board of trains

C i ti• Communication
• Third-party business

C t  ti f ti• Customer satisfaction
• International traffic
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• How does the SBB benefit
from the customer council's 
work?

• How does the customer 
council judge its own 
achievements?

• Study trips
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The Customer Council - a laboratory for ideas 

• Simplify pricing and offer of products

• No fees for ticket sales at counters and on the
phonephone

• Same ticket vending machines for all transport 
companies

• Concentrate on core business• Concentrate on core business
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• Attendants also on late night trains

• Look for different social and working time models
in order to ease the demand during peak in order to ease the demand during peak 
commuting times

• Announcements on trains: relevant and 
understandable

• The open communication that is typical for the 
relation between the SBB and the customer council relation between the SBB and the customer council 
should be shown towards third parties as well
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• Stations are basically there for the train travelers 
(and not for shoppers etc)(and not for shoppers etc)

• Handle promotions and advertising for other 
companies with restraint

It’  t h t  di  th  f i dli  d th  • It’s not enough to discuss the friendliness and the 
competences of the employees at the counters. 
Waiting times should be a topic as well among Waiting times should be a topic as well – among 
other things

• International trains that run through several 
countries, without having to change at borders
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We are not a complaints management. We deal with the topics that are – according
to our experience – important for the customers of public transport in Switzerland.
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to our experience important for the customers of public transport in Switzerland.



Thank you for 
your attention!your attention!
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