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400.000 loyalty members
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\m 812.000 Facebook fans
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High Speed; ; E\rket Share

High Speed Market Share

Estimated on all means of transportation
Trips > 150 km

5,1% 9,7%

7,9% —8,1%

SOURCE:
customer surveys conducted by independent Market Research Institute for NTV.
Base: 33.748 interviews, Sept. 2012 - Dec. 2013
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~Customer Satisfaction: -

on different meahg of transpertation

HS Trains

Domestic Planes

Buses
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Local Trains

SOURCE:
customer surveys conducted by independent Market Research Institute for NTV.
@V Base: 33.748 interviews, Sept. 2012 — Dec. 2013



Italo de5|gn ahd technolq)gy - lalo

NATIONAL
GEOGRAPHIC
CHANNEL L)

ALalO_< BEST TRAIN FOR HIGH-SPEED

WINNER OF THE 2013 DESIGN AWARD AS
«LIFE-ENHANCER OF THE YEAR>», BY THE ’Italo/(
WALLPAPER MAGAZINE ALSTOM

WINNER
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‘High-Speed coninec.t-ions: Ideal alsofor.....

internatronal tourism

TARGET GROWTH:
international travellers as % of total

> Fast connections Italo passengers
11% 11%

between Italian major 9%
touristic cities (Milan, .
Venice, Florence,
Rome, Naples)

ntv 2013 2014 2015 2016



Flight & Rail

Venezia 4

Bologna *

4 Firenze
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Hahn Alr T

|talo,i

> Speed-alliance®is a service of Hahn Air Systems, the
world’s first Global Consolidation Service (GCS)

> With the two-letter code 5W, speed-alliance® gives travel
agents the opportunity to display and book Italo in major
GDS, including intermodal connections with 260+ airline
partners

» Access to 191 markets and 91,000 travel agencies

LETEYY alli " 260 Hahn Air

Company ¢ Interline Partner Airlines




“Ttalo state

“eCco- Sustai'

ltalo

98% of recyclable materials
- 15% CO2 emissions

Display of comparative CO2

emissions (based on

Ecopassenger methodology)

Con italo hai scelto di viaggiare piu ecologico

97 ks

Emissioni di CO2 per il tuo viaggio



